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What is Design?
Design can refer either to the way a piece is organized or to the piece itself.  When someone says “That is a great design!” they are recognizing a sense of visual order - different parts brought together to make a whole.

 

The Elements of Design

· Every creative process has its own tools and ingredients.

· Writers use paper and pen or computers to put together the ingredients of language such as nouns and verbs.

· Designers use pens, markers and paper or computers to combine the basic ingredients of design:  the elements of design

	The Elements of Design include the following:



	

	
LINE




SHAPE and FORM


VALUE


COLOUR



SPACE



TEXTURE



	


	LINE



	


Lines may be the path made by a pencil or brush, lines are also formed when two objects meet or overlap.  A line can be called the extension of a dot or the extension of a dot between two different points.  The following are some of the characteristics of lines.

Line Properties:
a.  Direction: 
Horizontal, Vertical, 
Diagonal




b.  Thickness




c.  Intensity




d.  Character:  Dynamic, Static

Types of Lines

· Structural:  Hold the design together

· Outline:  Are the contours

 

Line Personality:  Characteristics that convey mood.
· Implied Line

· Suggested lines

Examples of Line: 
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The path of a point. In the first image, Leonardo da Vinci used a soft, sensitive soft line to create a graceful image. The center image has the same subject. However, the artist Willem DeKooning has created a very different feeling by using a heavy, gestural line. The woman's face in the third image is created with a mechanical line creating an emotionally-detached feeling. Although the subject matter is the same in all three works, the differences in line quality have created works with very different impact. How you use line is one of the most important decisions to be made in creating a work of art - this is true whether you are using a pencil point or a cursor on a monitor.

	SHAPE & FORM



	


SHAPE is similar to a silhouette or an outline and is two dimensional.  Also, a line that begins and ends at the same point;  A contour line that suggests a two dimensional flat surface.

· Primary Shapes - circle, square, triangle.  Simple shapes from which all others are developed.  
· Secondary Shapes - ovals, rectangles, diamond.  Modifications and alterations of the primary shapes.

FORM describes a three dimensional shape that suggests length, width, and depth and may include surface values.

· Primary Shapes - sphere, cube, pyramid

· Secondary Shapes - cylinder, rectangle, cone
 

Categories of Shape

· Geometric and Organic

· Curved and Angular

· Positive and Negative

· Static and Dynamic

 
The shapes of the objects that you create or place in your designs are positive shapes. The spaces around these shapes are the negative spaces. It is just as important to be attentive to the negative space as the positive shapes.

Shapes can be either static (still/slow) or dynamic (quick/action) depending on the type used or the way in which it is used in a composition or design.  A design possesses both a positive and negative shape.  If you cut a shape out of a piece of paper you will create two different shapes, a positive and a negative shape
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Examples of Shape:
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Shape - perceivable area. Shapes can be created by line, or by color and value changes which define their edges. As with line, the decisions you make concerning shape are important. The shapes in the image on the left are clearly defined. By contrast, the ship's shape on the right is barely recognizable. This difference in clarity of shape is part of the meaning of these works - one conveys a sense of orderliness and confidence, while the other communicates a sense of vulnerability and uncertainty. 

	VALUE



	


Value deals with the effects of lightness and darkness, which suggests the depth or volume of a particular object or area.  Shading is used to give an object/area the illusion of three dimensional space.  Value is the range of light and dark.

 

· Light Values

Depict happiness or warmth.

· Dark Values

Depict gloominess or cold.

· Value Contrast
Helps distinguish different parts of a design.

Gradation - the steps of gray which blend smoothly between black and white to suggest either depth or volume of a particular space.

 
Examples of Value:
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Relative light and darkness. The overall lightness and lack of contrast in the left image conveys a sense of spirituality and harmony between the tree and the circular sky. The dramatic mood of the other work by Gustave Dore is created, in large part, by the high contrast of light and dark 

	COLOUR
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One of the most exciting and powerful aspects of our environment is colour. Colour is light and light is energy in motion.  Colour is represented to us through the use of pigments.  They are colouring substances that can be found in either man-made or natural things which contain colour and are added to a medium - e.g.. acrylic, water or oil.

 

Properties of Colour

 

The colour wheel best illustrates the relationships among colours.

· Primary Colours

· Secondary Colours

· Intermediate Colours

· Complementary Colours

· Analogous Colours

· Split Complementary Colours

· Triadic Colours

· Warm and Cool Colours

 

Examples of Colour: 
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We response to color on many levels. Color can be used simply to describe an object. It can also be used emotional (blue for sadness or spiritually, red for angry), symbolically (associated with a flag's color, corporation logo or sports team) and psychologically. The painting by Phyllis Bramson (left) has intense, complimentary colors that equate to strong conflicting emotions. The other work, by Alphonse Mucha, uses subdued, analogous color to create a very different feeling.

	SPACE



	


Space in a two-dimensional drawing or painting refers to the arrangement of objects on the picture plane.  The picture plane is the surface of your drawing paper or canvas.  You can have a picture plane that is a crowded space with lots of objects or an empty space with very few objects in the picture plane.  A two-dimensional piece of art has heights and width but no depth.  The illusion of depth can be achieved by using perspective.  This is the technique used to have your picture look likes it is moving to the distance like a landscape or cityscape.

Categories of Space

· Positive Space:  the actual image. 

· Negative Space:  the area around the image.

· Picture Plane is the flat surface of your drawing paper or canvas.

· Composition is the organization and placement of the elements on your picture plane.
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Focal Point is the object or area you want the viewer to look at first.

In two dimensional design, space relates to: 
 

· Positive:  the object itself.

· Negative:  the area around it.

 

Perspective:  The Illusion of Depth

Illusion of depth is achieved by position, overlapping, size/scale, colour and value.

· Position:  Placing an object higher on the page makes it appear farther back then objects placed lower on the page. 

· Overlapping:  When an object overlaps another object it appears closer to the viewer, and the object behind the object appears farther away. 

· Size/Scale:  Smaller objects look farther away in the distance.  Larger objects look closer. 

· Color:  Bright colors look like they are closer to you and neutral colors look like they are farther away.

· Value:  Lighter values look like they are farther back and darker value look like they are closer. For example in a landscape the mountains often look bluish and lighter then the trees or houses that are closer to you.

The five techniques above are called Nonlinear Perspective.  Linear Perspective is the method of using lines to show the illusion of depth in a picture (See below).
Examples of Space:
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The image on the left (The Pyramids) is an example of Overlapping.  The middle image is an example Scale and the right image is an example of Linear Perspective using Lines to create a sense of depth.
	TEXTURE



	


Texture can refer to the actual surface of a design or to the visual appearance of a design. In the first case, the audience can actually feel the texture, making it unique from the other elements of design. Selection of paper and materials in package design can affect actual texture. In the second case, texture is implied through the style of design. Rich, layered graphics can create visual texture that mirrors actual texture.  Texture is also a key element in packaging. The feel and weight of the metal, plastic, glass and other materials that make up packages affect the consumer’s opinion of a product.

Texture relates to the surface characteristics of a design.  There are two kinds:
Real/Actual Textures are surfaces which can be both seen by our sense of sight and felt by our sense of touch.  The actual surface of an object or area.

Implied/Visual Textures are those that are simulated, or invented.  The apparent surface which can be seen by our sense of sight but cannot be felt by our sense of touch.  The surface looks real, but it is an illusion.
Examples of Texture:
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Real/Actual Textures 

While most elements of design such as color and type are simply seen by the audience, people can actually feel texture. The most common instance of this is with paper. The feel and weight of paper can significantly impact the perception of a design, making the designer’s selection a crucial decision. Business cards or brochures on a heavy weight paper may be seen as more professional than those on a lighter weight. A promotional piece on newsprint may cost less, but also bring about a desired feel of a grassroots campaign. Budget comes into play here as high quality paper can greatly increase the cost of a project, so it is important to find the balance between cost and the image you are trying to achieve.

Implied/Visual Textures 

Texture can also be simulated through the style of a design. Layers of text, shapes and lines can bring about the feeling of texture on a page or on screen. Photography, illustration, and fine art combined with graphic elements can also help to achieve the appearance of texture. Commonly, photographs of an actual surface such as paper are used as backgrounds in a design. Modern design software such as Photoshop makes experimenting with layers and visual texture easy.

 
	OPTIONAL: TYPOGRAPHY



	


Typography as an Element of Design

Typography is an important element  to many but not all graphic designs.  Readable font types communicate content clearly.  
The properties of typeface include:

 

· Serif Type:  Tiny marks at the end of a letter stroke. (Times New Roman is Serif Font Type)
· San Serif Type:  Letter strokes having no serifs.  (Arial is a San Serif Font Type)
· Script & Decorative Type: Looks like handwriting or art work. (This is a Script Font Type)
· Dominance: Typography calls attention to itself and becomes the focal point.

· Movement:  Typography moves the reader across the page.

· Contrast:  Typography alternates in size, format, shape, weight, colour to spark visual interest.

· Emphasis:  Fonts varies in size and placement producing an order in the typography.

 

